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Connecting people and pets

our VISIon

Empower the pet ecosystem and instill love

and trust into pet parenting

our Mission



Disclaimer

This presentation has been prepared by Bogii Holding Limited (the “Company”) solely for informational purposes. The information included herein in this presentation has not been
independently verified. No representations, warranties or undertakings, express or implied, are made by the Company or any of its affiliates, advisers or representatives or the underwriters
as to, and no reliance should be placed upon, the accuracy, fairness, completeness or correctness of the information or opinions presented or contained in this presentation. By viewing or
accessing the information contained in this presentation, you acknowledge and agree that none of the Company or any of its affiliates, advisers or representatives or the underwriters accept
any responsibility whatsoever (in negligence or otherwise) for any loss howsoever arising from any information presented or contained in this presentation or otherwise arising in connection
with the presentation. The information presented or contained in this presentation is subject to change without notice and its accuracy is not guaranteed. None of the Company or any of its
affiliates, advisers or representatives or the underwriters make any undertaking to update any such information subsequent to the date hereof. This presentation should not be construed as
legal, tax, investment or other advice.

This presentation contains statements that reflect the Company’s intent, beliefs or current expectations about the future. These statements can be recognized by the use of words such as
“expects,” “plans,” “will,” “estimates,” “projects,” “intends,” or words of similar meaning. These forward-looking statements are not guarantees of future performance and are based on a
number of assumptions about the Company’s operations and other factors, many of which are beyond the Company’s control, and accordingly, actual results may differ materially from
these forward-looking statements. Caution should be taken with respect to such statements and you should not place undue reliance on any such forward-looking statements. The
Company or any of its affiliates, advisers or representatives or the underwriters has no obligation and does not undertake to revise forward-looking statements to reflect newly available
information, future events or circumstances.

This presentation does not constitute an offer to sell or an invitation to purchase or subscribe for any securities of the Company for sale in the United States or anywhere else. No part of
this presentation shall form the basis of or be relied upon in connection with any contract or commitment whatsoever. Specifically, these materials do not constitute a “prospectus” within the
meaning of the U.S. Securities Act of 1933, as amended, and the regulations enacted thereunder. This presentation does not contain all relevant information relating to the Company or its
securities, particularly with respect to the risks and special considerations involved with an investment in the securities of the Company and is qualified in its entirety by reference to the
detailed information in the prospectus relating to the proposed offering. In evaluating its business, the Company uses certain non-GAAP measures as supplemental measures to review and
assess its operating and financial performance. These non-GAAP financial measures have limitations as analytical tools, and when assessing the Company’s operating and financial
performances, investors should not consider them in isolation, or as a substitute for any consolidated statement of operations data prepared in accordance with U.S. GAAP.

THE INFORMATION CONTAINED IN THIS DOCUMENT IS HIGHLY CONFIDENTIAL AND IS BEING GIVEN SOLELY FOR YOUR INFORMATION AND ONLY FOR YOUR USE IN
CONNECTION WITH THIS PRESENTATION. THE INFORMATION CONTAINED HEREIN MAY NOT BE COPIED, REPRODUCED, REDISTRIBUTED, OR OTHERWISE DISCLOSED, IN
WHOLE OR IN PART, TO ANY OTHER PERSON IN ANY MANNER. Any forwarding, distribution or reproduction of this presentation in whole or in part is unauthorized.

As participants of this presentation, you agree not to photograph, copy or otherwise reproduce this presentation in any form or pass on this presentation to any other person for any
purpose.
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Fiscal Second Quarter 2021 Financial Highlights

GMV Revenues Active Buyers

RMB563.3 mn RMB229.2 mn 1.3 million

70.0% YoY Growth 34.3% YoY Growth 15.0% Yoy Growth

Note: (1) “GMV” refers to gross merchandise volume, which is the total value of confirmed orders placed with us and sold through distribution model or drop shipping model where we act as a principal in the
transaction regardless of whether the products are delivered or returned, calculated based on the listed prices of the ordered products without taking into consideration any discounts. The total GMV amounts o0 :

disclosed in this prospectus (i) includes GMV of products sold by Xingmu, (ii) excludes products sold through consignment model and (iii) excludes the value of services offered by us. GMV is subject to future " y) [==]

adjustments (such as refunds) and represents only one measure of the Company’s performance and should not be relied on as an indicator of our financial results, which depend on a variety of factors.

(2) Fiscal year ends on March 31. B oA =2 @ X B E YW %X BF



GMV and User Base Metrics

Total GMV Active Buyers
(RMB mn) (000’)

563

1,315

11

2QFY20 2QFY21 2QFY20 2QFY21

331

Note: (1) “GMV” refers to gross merchandise volume, which is the total value of confirmed orders placed with us and sold through distribution model or drop shipping model where we act as a principal in the
transaction regardless of whether the products are delivered or returned, calculated based on the listed prices of the ordered products without taking into consideration any discounts. The total GMV amounts ii N
RETE

disclosed in this prospectus (i) includes GMV of products sold by Xingmu, (ii) excludes products sold through consignment model and (iii) excludes the value of services offered by us. GMV is subject to future
adjustments (such as refunds) and represents only one measure of the Company’s performance and should not be relied on as an indicator of our financial results, which depend on a variety of factors.
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Fiscal Second Quarter 2021 Revenue

Total Revenues Total Revenues Breakdown
(RMB mn)

468
360 |

1HFY20 1HFY21 2QFY20 20QFY21

2QFY20 20FY21

[l Bogqii Mall I 3rd Party E-commerce Platform

B Online marketing and information services
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Fiscal Second Quarter 2021 Expense Trends

Fulfillment Expenses Sales & Marketing Expenses General & Administrative Expenses
(RMB mn) (RMB mn) (RMB mn)

Revenues

”I[“Il”ll

1HFY20 1HFY21 | 2QFY20 2QFY21 1HFY20 1HFY21 | 2QFY20 2QFY21 1HFY20 1HFY21 | 2QFY20 2QFY21

BAii BT EY

7 Note: Fiscal year ends on March 31. B A =2 ®E X B E W OE B



Profitability

Operating Loss Net Loss
(RMB mn) (RMB mn)

vegn GBS SEH D @ Net Margin

(70)

1IHFY?20 1HFY?21 2QFY20 20QFY21 1HFY?20 1HFY?21 2QFY20 20QFY21
(31) (34)
(43)

(67)

(76)
(91)
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Fiscal Second Quarter 2021 EBITDA® and EBITDA Margin

e @ @@ 0 @ 00 @
(RMB mn)

1HFY20 1HFY21 2QFY20 20QFY21

B

(23)

(31)

1

(66)

(59)

Note:

(1) EBITDA = Net Loss + Income Tax + Interest Expenses - Interest Income + Depreciation & Amortization. EBITDA is a Non-GAPP financial measurement. Please refer .
to “Reconciliation of GAAP and Non-GAAP Results.” in our Form 6-K filed on November 16, 2020 with the U.S. Securities Exchange Commission. u.'

(2) Fiscal year ends on March 31.
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Summary Financials — Income Statement

Consolidated Statements of Operations
(RMB Thousand)

Three Months Ended

Six Months Ended

Sep 30, 2019 Sep 30, 2020 Sep 30, 2019 Sep 30, 2020
RMB RMB USs$ RMB RMB Us$

Total revenues 170,594 229,190 33,756 359,545 467,628 68,874
Total cost of revenues -133,679 -186,555 -27,477 -278,804 -381,723 -56,222
Gross profit 36,915 42,635 6,279 80,741 85,905 12,652
Operating expenses:

Fulfilment expenses -24,584 -29,037 -4,277 -55,495 -62,669 -9,230

Sales and marketing expenses -33,081 -31,342 -4,616 -67,363 -66,286 -9,763

General and administrative expenses -10,585 -16,697 -2,459 -26,934 -33,565 -4,944
Other income(expense), net -25 258 38 2,357 305 45
Loss from operations -31,360 -34,183 -5,035 -66,694 -76,310 -11,240
Net loss -43,461 -27,450 -4,044 -91,361 -69,749 -10,273
Note: USD / RMB = 6.7896. The noon buying rate in effect on September 30, 2020 in the H.10 statistical release of the Federal Reserve Board. ii 5&%%*%
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Summary Financials — Balance Sheet

Selected Consolidated Balance Sheet
(RMB Thousand)

As of Mar 31 As of Sep 30
2020 2020
RMB RMB uUs$
Total current assets 279,090 401,273 59,101
Cash and cash equivalents 88,352 127,756 18,816
Accounts receivable, net 44,980 38,801 5,714
Inventories, net 63,056 70,516 10,386
Prepayments and other current assets 76,720 157,555 23,205
Amounts due from related parties 5,982 6,645 980
Total non-current assets 178,105 228,933 33,718
Total assets 457,195 630,206 92,819
Total current liabilities 311,895 208,609 30,725
Total non-current liabilities 246,409 557,535 82,116
Total liabilities 558,304 766,144 112,841
Note: USD / RMB = 6.7896. The noon buying rate in effect on September 30, 2020 in the H.10 statistical release of the Federal Reserve Board. ii ';‘E%ﬁq:w
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